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01.

The Enchanted Pen is a fictional fantasy writers’ 

conference set in Hocking Hills, Ohio, built as a group 

branding and programming project. My role was 

programming lead, which meant I was making real 

logistical decisions that the design had to support.

I developed the full conference schedule in both 

a short-form and long-form version, each built 

in InDesign with a focus on type hierarchy and 

readability. A schedule puts a lot of pressure on its 

typography. Attendees need to scan it quickly and 

trust what they find. I also wrote all the event copy 

myself, so voice and clarity were just as much a part of 

the process as layout.

Beyond the schedules, I designed attendee badges 

in Photoshop and social media assets in Illustrator. 

Keeping a visual system consistent across formats 

is something I try to be deliberate about, since a 

schedule and a badge live in pretty different contexts 

but still need to feel like they belong together.

Programming Design





02.

This was a freelance project for a student in NMU’s 

Earth, Environmental, and Geographical Sciences 

department, supporting research on returning 

passenger rail service to the Upper Peninsula. The 

goal was simple: get people to stop and fill out a survey. 

That meant the poster had to earn attention fast.

I drew on vintage transit poster design as a visual 

reference, leaning into bold type and sleek, simple 

shapes to give the piece some personality and weight. 

Typography was doing most of the heavy lifting 

here, so I made sure the hierarchy guided the eyes 

in the right order. The train itself was also a priority. 

I worked closely with the student to make sure the 

railcar design and livery were accurate, since this was 

tied to legitimate academic research and the details 

mattered.

This project was a good reminder that even a single 

design has a lot of decisions packed into it, and that 

working with a client means understanding what they 

actually need the work to do, not just what looks good.

Survey Poster



03.

This project started with a real brochure from the 
NMU Department of Music and a simple question: 
how do you make this more compelling? For a PR 
message design class, I took the existing piece 
and rebuilt it with a focus on visual interest and 
clearer communication.

The content itself needed work too. I rewrote and 
updated the copy in AP style, making sure the 
information was accurate and easy to read at a 
glance. That meant thinking about the brochure 
not just as a design object but as a message with 
a specific audience and purpose: prospective 
students who needed to understand what singing 
at NMU actually looks like.

The design had to follow NMU’s “Always North” 
brand system, which is a new identity framework 
with detailed documentation. I read through the 
guidelines carefully and applied the graphic styles 
throughout, which was good practice in working 
within an established system rather than building 
from scratch. 

Brochure Redesign

Previous Design



04.

Each semester, the Students’ Art Gallery creates a 

season schedule that lives across campus and social 

media all semester long. This is one of the many 

versions of this poster I made, specifically for the Fall 

2024 semester.

I wanted it to feel like it came from a real print process, 

rather than digital. I was inspired by risograph printing, 

specifically for its layered colors, slight variations, and 

tactile quality. I leaned into that aesthetic intentionally, 

adding fake registration marks and color palette 

references as visual details that reward a closer look. 

It gives the piece an “in production” aesthetic without 

actually running it through a riso machine.

Because this poster needed to work at multiple print 

sizes and as a digital file, I paid close attention to file 

format, compression, and export settings to make sure 

what I handed off to the printing department was as 

compatible and clean as possible.

Multi Format Print

24” x 36” 11” x 17”

Instagram



Students’ Art Gallery, Additional Works

MONO
CHROME

SAG*

Submissions
Due

Art Building
Room 190

Opening
Night

February 15

February 19
7-8pm

Students’ Art Gallery

Featuring works comprised
of a single color!

@sagnmu

Who needs
the whole

rainbow,
anyway?



05.

This one went from a digital illustration to a physical 

print run. I designed the concert poster for Superior 

A Cappella’s winter concert, and then screen printed 

over 75 copies myself using a photo emulsion screen 

printing process with two custom colors.

I was immediately aware that designing for screen 

print means making decisions you can’t undo once 

you’re in production. I worked through halftone 

patterns, dithering,  negative space, and registration 

issues carefully to make sure the image would hold 

up at print scale and read clearly with only two colors. 

The illustration started in Procreate and was finished in 

Photoshop, with the whole time thinking about how the 

art would translate to ink on paper rather than pixels on 

a screen.

To keep the visual system cohesive, I extended the 

same style into the concert program and social media 

graphics. Pulling one aesthetic across multiple formats 

is something I try to be deliberate about, and having 

a tight deadline with a real event date made every 

decision feel a little more serious.

Poster Design



Additional Work

Building better mornings one bowl at a time.

Great for
your gut!

Banana Flavored Frosted Corn Flakes
With Freeze-Dried Bananas

Prebiotic Fiber Cereal

Net Wt. 14oz (396g)

Per Serving
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